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CGA/AF/WEB/05	   Accreditation	  Logo	  Guidelines	  
	  	  
	  
The	   following	   shall	   be	   followed	   and	   ensured	   by	   accredited	   organizations	   for	   CGA	  
Accreditation	  Mark.	  
	  
Accreditation	  Mark:	   	   	  CGA	  Logo	  used	   to	  denote	   that	  a	  certain	  certification	  granted	   to	  a	  
certain	  system,	  process	  or	  service	  is	  accredited	  by	  CGA.	  	  

Accredited	  organizations	  may	   issue	   the	  certificate	   to	  certified	  organizations	  meeting	   the	  
requirements	  of	  relevant	  international	  standards	  as	  per	  CGA	  accreditation	  schedule	  with	  
CGA	  accreditation	  mark.	  	  

The	   accreditation	   mark	   shall	   not	   appear	   alone	   and	   may	   be	   used	   within	   the	   accredited	  
scopes	  and	  the	  term	  of	  validity.	  	  

	  

<<	  Accreditation	  Number	  >>	  

The	   mark	   may	   use	   magnified	   or	   reduce	   but	   the	   size	   shall	   be	   over	   minimum	   size	  
(15mm).	  The	  mark	  shall	  be	  normally	  printed	  in	  the	  color	  as	  shown	  at	  the	  above	  Figure	  and	  
may	   be	   reproduced	   in	   black	   and	  white	  when	   inevitable.	   Accreditation	  mark	   of	   CGA	   can	  
only	  use	  with	  its	  own	  name	  and	  registration	  number.	  	  

This	  accreditation	  mark	  cannot	  be	  used	  solely	  without	  the	  certification	  mark	  and	  is	  always	  
used	  together	  with	  the	  certification	  mark.	  	  

Accredited	  Organization	  may	  use	  the	  accreditation	  logo	  on.	  

• Stationery,	  such	  as	  headed	  letter	  paper,	  advertising	  brochures,	  only	  in	  connection	  
with	   the	   International	   Standard	   and	   scope	   of	   supply	   listed	   on	   the	  
Certificate	  procedural	  forms,	  such	  as	  estimates,	  tenders,	  quotes,	  contracts,	  invoices	  
and	  reports	  to	  clients	  Websites	  
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• Certified	  organization	  may	  promote	  its	  certification	  by	  displaying	  the	  accreditation	  
mark,	   name	   of	   CB,	   certification	   standard,	   certification	   number	   on	   the	   document,	  
invoice,	  and	  advertisements.	  	  

Certified	   organization	   shall	   not	   use	   the	   accreditation	   mark,	   name	   of	   CB,	   certification	  
standard,	  certification	  number	  on	  its	  products,	  and	  in	  a	  way	  that	  may	  confuse	  the	  readers	  
about	  the	  certification.	  	  

CBs	  may	  use	  the	  accreditation	  mark	  on	  the	  their	  quality	  manual,	  procedures	  or	  instruction	  
documents,	  	  training	  materials,	  certificates	  of	  completion	  to	  promote	  their	  accreditation.	  	  

CB	   shall	   notify	   the	   certified	   organizations	   that	   they	   can	   use	   the	   accreditation	  mark	   and	  
promote	  they	  	  have	  been	  certified	  from	  the	  date	  of	  issuance	  of	  the	  certificate.	  	  

CB	   shall	   require	   the	   certified	  organizations	   to	   comply	  with	   the	  Guidelines	  on	   Indication	  
and	   	  Advertisement	  of	  Awards	  and	  Certification	  according	  to	   the	  Article	  3	  of	   the	  Law	  on	  
Monopoly	  	  Regulation	  and	  Fair	  Transaction	  and	  its	  Enforcement	  Decree.	  	  

The	   misuse	   of	   the	   accreditation	   mark	   may	   lead	   to	   the	   withdrawal	   of	   accreditation.	   CB	  
	  shall	   take	   appropriate	   measures	   including	   corrective	   actions,	   withdrawal	   of	   the	  
certificates	   and	   notifications	   for	   correction	   when	   it	   found	   that	   certified	   organizations	  
misused	  the	  accreditation	  mark	  on	  their	  advertisements,	  catalogue	  etc.	  	  

	  


